I s/ AIIM and Your Marketing Effectiveness:

Ir a"m 4 Critical Success Factors

1. We aren’t trying to build an ECM community; we ARE the ECM community!

For over 60 years, AlIM has been the trusted authority on finding, controlling, and optimising business information. The AllM
family of practitioners includes over 65,000 professionals world wide, from all industries and government, in over 150
countries, and in essential functional roles including IT, line-of-business, and ECM specialties.
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2. Our community members are engaged, qualified, and ready to buy.

AS the leading provider of education, research, and best practices, AllM is dedicated to helping organisations understand the
challenges and benefits associated with managing information. Our view of that space indicates a convergence of traditional
ECM with applications/BPM, Collaboration/E2.0, Portals and Business Intelligence/Analytics.

AlIM community members qualify by participating in at least one activity within a 24 month period. Without a
requalifying activity, the member is “retired”. That means guaranteed freshness!
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organisation
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Contact AIIM Sales at 800-477-2446 or aiimsales@aiim.org

3. What's so special about all of this?

54% of marketers do not believe that
pure-play content providers have a
sustainable business proposition. AllM
has always been singularly focused on
the ECM industry. Our well-established
and comprehensive program of
activities has engendered a community
that is thriving and here to stay!
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4. As a Solution Provider, what's in it for you?

Quite simply, we challenge your organization to reach these types of customers on your own, or with another marketing services
provider as effectively or affordably. As your closed-loop, turnkey, and fully integrated marketing solution provider, AllM will:
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